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I think I need a new crystal ball... Mine failed to 
predict that we would be here at the end of 
August with a record-breaking 36 homes under 
contract! Nor did it predict that this would 
happen as the world is being attacked by a 
strange new virus that has upended our lives. 

One thing I think I predicted much better than 
any Vegas odds could’ve is that despite these 
strange times in which we are living, Datawites 
(and staff) will pivot and keep life good! 

Whether figuring out ways to continue to 
volunteer, new ways to gather (Zoom, outdoor 
meet-ups), recognizing emerging charitable 
organizations that need a helping hand and 
continuing to support the tried and true... even 
creating safe ways to continue to enjoy our 
sports and amenities... While Covid has stopped 
much of the world, our intrepid members and 
staff are ever-evolving to adjust to the times. 

Taking necessary safety measures and 
reinventing how to do things is the central 
storyline of this quarter’s featured “Club Within 

the Club” article, which features the Visual Arts 
Club (VAC). Art is not created in a vacuum 
and is intended for sharing, and this club is 
an exemplary example of how to adapt and 
retool programming in a way that is still highly 
engaging while ensuring the health and safety 
of its members.  

You’ll also read in this edition about a cleaning 
and organizing technique that you can use to 
productively pass some time in isolation, ideas 
for home automation, and of course the sales 
report (Property Lines.) As a fun alternative to 
the local community calendar, you’ll find a host 
of “National Days” to engage your creativity 
-- after all, every day offers plenty of reasons to 
celebrate!

Laura Q. McCarthy
Laura Q. McCarthy 
Dir. of Marketing & 
Communications
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Call for Entries and Cover Art Call for Entries and Cover Art   
Would you like YOUR art to be featured in the next edition of Lasting Impressions? 
Each quarter, we will announce a theme and accept submissions for member 
art to be featured.  We are also seeking stories, poems, and ideas. We welcome 
you to share your thoughts on how we, as Dataw, share the island, our homes, our 
resources, and our time.

Images will be selected based on how well they meet the theme that month, along 
with how well they capture the beauty, history, and charm of Dataw. 

WIWINTER: The   NTER: The   Food Food edition  edition  

Please submit images at a minimum of 1 mb and a maximum of 10 mb to 
datawmarketing@islc.net. Include your name as you would want it credited, as well 
as the name of your art. Submitting a piece for inclusion implies consent for Dataw 
Marketing to use your image in our marketing materials. 

Please note that all submissions will be acknowledged by reply email as “received” 
within two business days. If you do not receive a return email confirming your 
submission, please call (843) 379-3056.

on the on the cover:cover:  
“Young Cardinal“Young Cardinal””

CoColor Photograph,  lor Photograph,  
compliments of  compliments of  
Mark PritchardMark Pritchard

Interested in contributing to Lasting Impressions?  
Please contact Laura McCarthy at (843) 379-3056 

or at datawmarketing@islc.net.

AnnouncementAnnouncement
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By Kathleen McShane and Dashae Middleton

Featured Club Within the Club:  Visual Arts Club

Art is a great communication skill that can be used to express yourself. With the ongoing 
pandemic, communication has become more of a challenge due to social distancing being 
the new normal. Through it all, Dataw Island’s Visual Arts Club (VAC) has continued to challenge 
themselves to stay on track with their goals that they had set for the year. VAC’s mission is to 
encourage artistic expression and further knowledge and appreciation of the arts. To accomplish 
these goals, VAC offers opportunities for members to create and display artwork in variety 
of media, participate in workshops and classes designed for both beginners and advanced 
students, and deepen their appreciation of art and art history. 

The pandemic and the accompanying social distancing have challenged the club’s ability to 
achieve their goals this year. However, as a club, they have stepped up to that challenge.
At the outset of the lockdown, all of VAC’s in-person classes, workshops, and special events had 
to be canceled, which left many of the Visual Arts Club members feeling isolated and finding it 
difficult to focus. But gradually, they figured out ways to not only stay creative but work together 
while still observing the necessary health precautions. Their Open Studio, Mixed Media, Clay, and 
Card Club groups figured out they could collaborate via Zoom, paint together en plein air, and 
meet in small groups with social distancing.  

As one of their members, Anne Clements, put it, “This connecting and sharing kept us a little more 
focused on our art, but even more importantly, it renewed our emotional connection with each 
other which all of us had missed desperately.”

In addition to the activities of the smaller groups, they organized several online challenges 
designed to help their members stay creative while spending more time at home.

Featured Club:
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The first challenge, “Art in the Time of Confinement,” asked the members to take a famous 
painting and recreate it using whatever materials they had to hand.  They had close to 25 
creative interpretations. As a juror, Barb Carakostas, put it, “As we learn to cope with the social 
restrictions and the boredom of our “COVID Confinement,” it is evident that when the going gets 
tough, Dataw residents get creative.” 

The original painting 
(left) and the winning 
interpretation (right) 
by Lynn Baker, entitled 
“Survival in the Time of 
Confinement.”

For the next challenge 
they turned to 
literature, reaching 

out to the entire Dataw community to tell them, in the 
form of a haiku, what they were most looking forward 
to doing when they could resume normal activities. 
They compiled the 45 entries into an electronic booklet 
entitled “Life after Lockdown” and distributed it to the 
island to enjoy. As you might imagine, many of the 
poems dealt with being able to hug family, travel, and 
once again gather with friends.

Next up was “The View From My Window,” which asked members to capture the scene from their 
window, be it real or imaginary, with or without the window frame in any medium they chose. 
Here’s one example of the submissions, “Dataw Marina” by Marie Doyon.

Their Art of Communication challenge 
randomly matched up pairs of Dataw 
residents to find what unique connection they 
had. Here’s what was found:

1.  Nobody noticed a particularly unique 
connection with the person he or she was 
matched up with.
2.  The experiences of Dataw Island 
residents in their prior lives were more 
unique and diverse than you might think.
3.  Participants had a good time getting 
to know someone they had never met 
before or knew only slightly.

 
The winners of this challenge perfected the Art of Communication. They submitted a detailed list 
of the things they found in common, including favorite foods, films, and sports to a pet peeve.
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Believing in the adage “idle hands 
are the devil’s playground,” 
members of the VAC’s Dataw 
Photography Club have engaged 
in two programs in the past several 
months that have kept their 
imaginations and shutters working 
hard.  Titled “Summer Shots” and 
“Summer Shots 2,” members have 
been challenged to create shots 
that fit into assigned categories. An 
example category in the “Summer 
Shots 2” program is heat - which is 
not easy to capture in a photo.  To 
entice participation, gift certificates 
for the Morgan River Grill were 
randomly awarded to members who 
entered photos.  Even though club 
members have been geographically 

dispersed, participation only requires internet access. To the left is an excellent example of a 
“Summer Shots 2” photo by Bill Riski (top left).

VAC’s current challenge is to submit a photo of something that looks like something else.  They 
have posted all the entries on the VAC website and are asking the Dataw community to vote for 
their favorite. Here’s one chosen at random to illustrate the challenge.  This one is called “Illusions 
of A Night Sky” by Bev Newman (bottom right).  It is the windshield of her car as she drove through 
the car wash.

In addition to the challenges, VAC has been providing members with online resources designed 
to stir their creativity and enhance their knowledge of artworks, artists, and art history. Some 
resources were links to virtual exhibits, lists of novels and films about art and artists, and TV 
series that focus on museums and famous 
artworks.  They owe thanks to the many VAC 
members who have shared a wide range of 
enlightening and entertaining resources.

VAC is hopeful for a return to normal by the 
fall, but is prepared to adapt as need be.  
They may not be able to host a reception 
for the next quarterly art exhibit, but their 
Patterns exhibit will be hung for residents to 
enjoy.  They are looking forward to hosting 
a Fall Festival and their annual Holiday 
Boutique, taking all safety precautions 
required to keep their friends and neighbors 
safe as they enjoy these events.
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Home Matters

Sometimes it can be hard to get (and stay) organized. Busy lives tend to take over; running 
here, got to get there, rushing to get dinner, etc. Before you know it, your house is a mess and 
you’ve collected more stuff than you know what to do with! Sound familiar? Maybe you are 
home a bit more during the current COVID situation. Now may be the perfect time to get 
organized. And there’s help!

There is someone that has taken organization to the next level. Marie Kondo has helped 
thousands in getting their lives back on track through tips and tricks of “tidying up.” Marie Kondo 
is a tidying expert, bestselling author, star of Netflix’s hit show, “Tidying Up with Marie Kondo,” 
and founder of KonMari Media, Inc.

Tidying is a powerful tool, but 
it’s not the destination. The true 
goal of tidying is to clear away 
clutter so you can live the life 
you want. When you put your 
house in order using the KonMari 
Method™, you have no choice 
but to listen to your inner voice 
– because the question of what 
you want to own is actually the 
question of how you want to live 
your life. When you reassess your 
belongings and organize your 
home, you set the stage for a 
huge transformation. This is the 
magic of tidying!

According to Kondo, there are 
six basic rules of tidying:

RULE 1 
Commit yourself to tidying up. 
Setting the intention to seriously 
tidy up – and resolving to put in 

Organization for Your Home:
The Art of Being Tidy
By Holly Mason
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the time and effort required – is the first rule of tidying.  When you approach your tidying festival 
with a clear vision and a can-do attitude, you’ll find the energy and motivation you need to tidy 
all of your belongings in one go.

RULE 2
Imagine your ideal lifestyle. Think about what kind of house you want to live in and how you want 
to live in it.  In other words, describe your ideal lifestyle.  If you like drawing, sketch out what it looks 
like.  If you prefer to write, describe it in a notebook.  You can also cut out photos from magazines.

RULE 3 
Finish discarding first. Discarding is not the point of the KonMari Method™, but it is an important 
part of the process because it provides an opportunity to learn from your past experiences.  If you 
let go of a belonging you never used, it taught that you have no purpose for something like it in 
your life.  Thinking deeply about each item you discard will affect how you live and acquire new 
things moving forward.

RULE 4 
Tidy by category, not by location. People 
often store the same type of item in more 
than one place.  When you tidy each place 
separately, you’re repeating the same work 
in many locations.  You can never grasp the 
overall volume of each type of thing you own 
– you’re more likely to keep the paperclips 
in your office if you don’t take into account 
the stockpile in the attic.  The result is that you 
become locked in a never-ending cycle of 
tidying.

RULE 5 
Follow the right order. By starting with clothes 
(relatively easy) and ending with sentimental 
items (challenging), you hone your decision 
making skills as you go; by the end, choosing 
what to keep seems simple.  There’s another 
reason clothes come first: Completing that 
category provides tangible proof of your 
efforts.  Being greeted by your favorite clothes 
in a tidied closet each morning is motivation to 
keep going!

RULE 6 
Ask yourself if it sparks joy. In the KonMari 
Method™, your feelings are the standard 
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for decision making – specifically, knowing what sparks joy.  To determine this when tidying, the 
key is to pick up each object one at a time, and ask yourself quietly, “Does this spark joy?”  Pay 
attention to how your body responds.  Joy is personal, so everyone will experience it differently; 
Marie describes it as “…a little thrill, as if the cells in your body are slowly rising.”

Whether you are just starting your “tidy” journey or have been with it for quite some time, this 
philosophy can make it easier to get and stay on track with your organization. 

You can read more about Marie and the KonMari Method™ here: https://konmari.com/

Need some help getting started?Need some help getting started?  
Visit konmari.com/category/tidy-challenge and follow the simple  
“8 Week Challenge” plan laid out to help guide you to success.
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Let’s be honest…the idea of “home 
automation” is exciting, buuuuuutttt, perhaps a 
bit intimidating. Not to mention, isn’t it just a bit 
…  superfluous? Well, organized properly, home 
automation can save you money, provide 
peace of mind, and (sometimes!) even simplify 
your life.

First, let’s explore the concept of home 
automation. By definition, it is the automatic 
control of electronic devices in your home. 
Huh? What this means is that it allows devices to 
be triggered automatically or on demand. 

Examples of automatic functions included 
things like lights that are triggered by 
motion detection or on a timer, and your 
air conditioning system that can be set 
based on your schedule to heat and cool to 
certain temperatures, at certain times, and 
on scheduled days. So, if you are a “warm 

sleeper,” you can time your AC to lower a 
few degrees beginning an hour or so before 
bedtime. 

Of course it is possible to manually turn down 
the AC, and most “smart AC panels” allow 
you to program them now as well. Whole-
house automation uplevels this process by 
consolidating the various appliances, devices, 
and lights into one platform, alleviating 
the need to keep tabs on the fan remote, 
remember the password for your garage door, 
and learn how to use each device separately. 
Plus, you can manage all of these functions 
from anywhere. Forgot to give your house 
sitter a key? No problem. Worried you left the 
coffee maker on? Handled! That package you 
ordered never arrived? Just check your security 
camera!

When you have access to your homes’ smart 

Technology

Home Automation

By Laura McCarthy
Home Automation
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functions via a home automation system, you 
can access them remotely as well as from 
within your home. 

There are many reasons driving the interest in 
home automations, and consumers are being 
met with an ever-growing array of options of 
what can be automated and how. There are 
devices that are function-specific and there are 
whole-house automation systems.

One of the most well-known “function specific” 
device is Amazon Echo, powered by Alexa. 
Alexa serves as a media hub – playing music, 
reading books, finding recipes (basically, 
anything you can access on the internet). It 
can also control your TV and any smart lights 
you have. Nest is popular for HVAC control, and 
now offers NestLearning that includes a motion 
detector to conserve energy when it detects 
that nobody is home. Kasa Smart WiFi by TP 
Link plugs into an outlet and allows you to plug 
in any appliance, light fixture, TV, hot water 
heater, etc., and you can then control that 

device from your phone (and you can also set 
up a schedule).  Ring offers an array of security-
minded products, such as a smart doorbell with 
a video camera, with the option of upgrading 
to monitoring. 

While Echo can control quite a few devices, 
for a fully-automated home, you will need a 
true hub. When shopping for a hub, one of 
the key features you will want is compatibility 
with multiple brands of devices. A few to 
consider are Google Nest Hub Max, Samsung 
SmartThings, Echo Show, Logitech Harmony, 
and Wink Hub2. 

There are several local “smart home installers” 
available to assist you in transitioning to home 
automation. Do some homework first and know 
what your “must haves” are so that they will be 
able to recommend the solution that best suits 
your needs.
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Sales Report

• In August, 2020, we had a total of 12 property 
closings, 10 of which were homes. In August, 
2019, we had 7 closings, all of which were 
homes. 

• This brings us to a total of 61 closing year-
to-date, of which 12 were lots and 49 were 
homes. At this point last year, we had 60 
closings, of which 13 were lots and 47 were 
homes. 

• The median price of homes sold in August 
2020 was $392,000, up from a median of 
$267,500 last August. Year-to-date, the median 
price of homes sold is $360,000, up 11% from 
$323,000 at this point last year. 

• There are a total of 84 homes on the market, 
and 32 of those are under contract! Half of 
them have a contingency/take back up offers, 
but this is still a very high number of pending 
transactions. 

• Lots on the market remain steady at 61, 
despite having seen several sell already this 
year. Logan Homes has announced that they 
will build on any lot on the island, regardless 
of ownership. There is also a “developer 

incentive” in place that alleviates the carrying 
costs of a lot while a home is being built. 

• The website www.Dataw.com continues 
to break records in traffic. Year-to-date, our 
number of unique visitors is up 24% over last 
year, from 50,084 to 61,962. New users are up 
27% from 47,763 to 60,650, and average session 
duration is up 17% from 2:24 to 2:48. 

• From last August to this August, we have seen 
even more dramatic increases: Number of 
unique users is up 75% from 5727 to 10,033 and 
new users are up 91% from 4707 to 8984.

• DatawNet (member to member emails) 
messages are also up this year. This August we 
had 679 emails deployed over this platform, up 
from 856 last August. Year-to-date the message 
increased 13% from 4868 to 5505.

• We are actively working on the 
implementation plan for an updated member 
email & communication system. It is being 
beta-tested by members of the Marketing 
& Communications Committee and the 
Technology Committee and will be rolled out 
to all members in the coming months. The 

By Laura McCarthy
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platform will allow users to opt in and out of 
certain topics and elect how frequently you 
wish to receive emails (for example, every 
time something is posted, once a day, weekly, 
etc.) Watch your email for more information to 
follow.

• Marketing is also actively working with the 
Marina Marketing Subcommittee on several 
initiatives and promotions, including direct mail 
pieces, web updates, social media, and public 
relations efforts. 

• Other committees for which we are doing 
project work include Common Grounds, Dataw 
Academy, and Government & Community 
Relations. Other departments which we have 
supported in August include Golf, Community 
Center, Security, Marina, F&B, and more.

• We have ads running in current and/or 
upcoming issues of: Ideal Living, New Jersey 
Monthly, Hilton Head Monthly, Bluffton Monthly, 
Crain’s, Homes & Land, and Waterway 
Guide. Online placements include Facebook, 
Ideal Living, Private Communities, Golf Life 
Navigators, Golf Course Homes, Waterway 
Guide, Dockwa, and more – including our own 
independent campaigns. 

• The Marketing & Communications Committee 
has several subcommittees also each working 
on projects including: The JMA (Joint Marketing 
Agreement) and real estate review; exploring 
ways to better engage prospects that could 
utilize member ambassadors prior to a visit to 
the island; public relations efforts; and more.
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September 1
National No 
Rhyme (Nor 
Reason) Day
September 2 
National Blueberry 
Popsicle Day
September 3 

National Welsh Rarebit Day
September 4 
National Chianti Day 
September 5
National Cheese Pizza Day
September 6
National Read A Book Day
September 7
National Beer Lover’s Day
September 8
National Ampersand Day
September 9
National Wiener Schnitzel Day
September 10
National Swap Ideas Day 
September 11
Patriot Day and National Day of 

Service and Remembrance
September 12
National Day of Encouragement
September 13
National Grandparent’s Day 
September 14
National Cream Filled Donut Day
September 15
National Cheese Toast Day
September 16
National Guacamole Day
September 17
National Apple Dumpling Day
September 18
National Cheeseburger Day
September 19
National Dance Day
September 20
National Pepperoni Pizza Day
September 21
National Chai Day
September 22
National Ice Cream Cone Day 

September 23
National Great American Pot Pie 
Day
September 24
National Cherries Jubilee Day
September 25
National Quesadilla Day 
September 26
National Pancake Day
September 27
National Scarf Day
September 28
National Good Neighbor Day
September 29
National Coffee Day
September 30
National Women’s Health & 
Fitness Day

Need an extra reson to celebrateNeed an extra reson to celebrate? ? 
Get creative with these fun National DaysGet creative with these fun National Days! ! 

September National Days
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October 1
National Homemade Cookies 
Day

October 2
National Fried Scallops Day

October 3
National Boyfriend Day

October 4
National Golf Lover’s Day

October 5
National Do Something Nice Day

October 6
National Noodle Day

October 7
National Chocolate Covered 
Pretzel Day

October 8
National Pierogi Day

October 9
National Moldy Cheese Day

October  10
National Angel Food Cake Day

October 11
National Sausage Pizza Day

October 12
National Gumbo Day

October 13
National Train Your Brain Day

October 14
National Dessert Day

October 15
National Cheese Curd Day

October 16
National Liqueur Day

October 17
National Pasta Day

October 18
National Chocolate Cupcake 
Day

October 19
National Seafood Bisque Day

October 20
National Brandied Fruit Day

October 21
National Pumpkin Cheesecake 
Day

October 22
National Make a Dog’s Day

October 23
National Boston Cream Pie Day

October 24
National Make A Difference Day 

October 25
National Greasy Food Day

October 26
National Pumpkin Day

October 27
National American Beer Day

October 28
National Chocolate Day

October 29
National Cat Day

October 30
National Candy Corn Day

October 31
National Caramel Apple Day

October National Days
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Know of an exciting off-island event being held December - February? Know of an exciting off-island event being held December - February? 
Please email DatawMarketing@islc.net for consideration for inclusion. Please email DatawMarketing@islc.net for consideration for inclusion. 

November 1
National  Cook For Your Pets Day

November 2
National Deviled Egg Day

November 3
National Sandwich Day

November 4
National Candy Day

November 5
National Doughnut Day

November 6
National Nachos Day

November 7
National Bittersweet Chocolate 
with Almonds Day

November 8
National Cappuccino Day

November 9
National Scrapple Day

November 10
National Vanilla Cupcake Day

November 11
National Sundae Day

November 12
National Chicken Soup for the 
Soul Day

November 13
World Kindness Day

November 14
National Pickle Day

November 15
National Clean Out Your 
Refrigerator Day

November 16
National Fast Food Day

November 17
National Take A Hike Day

November 18
National Vichyssoise Day

November 19
National Play Monopoly Day

November 20
National Peanut Butter Fudge 
Day

November 21
National Gingerbread Cookie 
Day

November 22
National Cranberry Relish Day

November 23
National Espresso Day

November 24
National Sardines Day

November 25
Tie One On Day 

November 26
National Cake Day

November 27
National Bavarian Cream Pie 
Day

November 28
National French Toast Day

November  29
Electronic Greetings Day

November 30
National Mason Jar Day

November National Days


